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ABSTRACT

Advertising media has become largely very competitive over the years. One
t é: reasons it has become so competitive is because of the rapid rise in technology that
vdfﬁed in the recent years starting from Internet, then mobile phones and later smart phones.
ore and more marketers have become aware of the mobile advertisements in which they
av B'e‘bome interested in venturing into the market. One of the most prominent reason that
media has struck the minds of marketers is that mobile devices arc one of the personal
1ing cdﬁsumers are attached compared to other media’s such as TV, and Internet. Hence
world of communication of interaction and communication has emerged over the years

r1 e if mobile technology. This research seeks to understand mobile advertising

e data. Finally these data’s are analyzed and conclusions are laid and further

tions are explored in the research.
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roduction

hapter Overview

pter one will elaborate on basic information about the research topic the writer has
sent and will shed light on few things that will essentially be integrated in a broader
in: the later part of this research. Researcher will explain the objectives of this

this this research process is divided into various segments.

ks ound of Study

Marketers throughout the world has come aware of the tremendous growth of the
phones and have jumped into exploitation of mobile advertising as a marketing tool since
¢ to understand the huge market potential (Gao,Sultan and Rohm, 2009). The
esearch has revealed that 36% of the European marketers have taken the opportunity of

dvert sing while 39 % are on the verge of entering into this market (Phau and Teah,

- Targeted advertisements have become revolutionaries in which it has challenged
di ional advertisement methods and become increasingly efficient that can reach
Sum‘ef’_é at the right to the right person. Targeted advertisements have been incorporated into
18 . g to boost the efficiency of the advertising to make sure that right message is reachable
ight person at the perfect‘timing.Roach {2009) have revealed that these new revolutionary
1 of mobile advertising is the most prominent key that can gather more information relating

sumer preferences, age, personalized information along with their respective locations.

_ Advertising media is now considered as a very important channel for both selling
th:e. goods and marketing of the products. These media is segmented into various channels and

*ach channel is different from the other channels that comprises TV’s , radios , magazines in
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& most desired results in gaining the preferred number of consumers. (Khan and Allil,
2010) qué'éver traditional channels that includes newspapers and magazines are now behind the
i'e:".'.olutionary advertising channels. Currently TV and Internet both have become

iiccessful that can reach to record number of consumers.

Mobile phones have now largely been integrated with internet connections with the
“of Wireless Application Protocol (WAP) which was first established in 1998.
‘phones with access to internet has seen a dramatic rise in various markets in the world.
'é:'revolutionary point in which marketers launched mobile advertising with térgeted

m_a_rif_s’ that involves tracking the locations and behavioral preferences of the consumers.
blem Statement

bile phones are taking over the world in an unprecedented rate that was never
letely changing the way people interact with others. Such technology has made
vcrybédy reachable. Both western and Asian countries has experienced phenomenal
5f mobile phones by 100%..This has given rise to another phenomenon known as
i érce that hence enhanced marketing activities that can convey personalized
c'c:;)'rdance consumer’s tastes and preferences (Phau and Teah, 2009). This has made
ét consumers more effectively compared to the mass media that was previously
revolutionary innovations that are continuously updated have also altered the

phy of marketing has prompted marketers to evaluate more effective strategies and
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bil aﬁd spending, 2009-2014
nillions and % change

£2,549.8
{25%)

$2,036.8
{36%)

20 2012 2013 2014

’ ay (hanner, rich media and video), search and
-Dased advertising :
arketer, Sep 2010

pending’s on Mobile advertising in millions in United States between 2009-2014 (53

com, n.d)

Maldives is a small country with 1000 islands scattered all over across the sea in
200 islands comprises people who live while rest are all uninhabited. The current
.f Maldives is 348,000. Hence the telecom market in the Maldives is limited
ever it has still managed to attract 782,333 mobile subscribers in 2016 in which mobile
ation stood by 215 %. This strong penetration of mobile phone users is accounted by usage
le SIM card that includes many tourists who continuously visited Maldives throughout
1. There is also the preéence of large number of expatriate workers in Maldives who

suted to this high penetration of mobile phones (Budde.com.au, n.d).

Contemporary, Maldives telecommunication sector is accounted by two prominent
ed operators, Dhivehi RaajjeygeGulhun (Dhiraagu) and Wataniya. Both of these two
ompanies have heavily invested infrasture for the development of mobile services and update of

chnology. Dhiraagu and Wataniya both offer fixed line (Budde.com.au, n.d).
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"Report from International Telecommunication Union has made startling revelations

h it élahned that Maldives ranks at the top in South Asia in terms of internet penetration

nternet are regularly engaged in sending SMS messages as well as Watsapp and other

messaging apps that notify their consumers about the new products. Unlike the

ble 1.1; Number of Mobile users in Maldives (Cam.gov.mv, 2016)
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arch Objectives.
"o study the factors influencing the acceptance of mobile advertising in Maldives

identify the most influencing factor that has the strongest influence on mobile

sertising in Maldives

o 'e'-t@ﬁ%}_ine the future behavioral intention of Malidjlx.fes accepting Mobile advertising
earch Questions.

at .actors influence the acceptance of Mobile advertising in Maldives?

fac:for has the strongest influence on acceptance of Mobile advertising in Maldives?

t are the future behavioral intention of Maldivian accepting Mobile advertising?

e of Study.

‘A large number of research studies have been undertaken to determine the behavior of
factors in mobile advertising but most of them have been undertaken in most countries
ch as U8, Japan, China and other developed countries. Not many studies have been pursued in
all countries especially like Maldives. Hence this study focus will be focused in the region of
Ives. In the recent years since the mobile phones have been introduced the penetration rate

/ ?I_dives of cellphones have seen tremendous rise in which penetration of mobile phones

ternational University (2016) rages



sod:at 215% of the population .The main aim of this study is to investigate on various

that :'have impact on acceptance of mobile advertising in Maldives.

A sample of 384 individual who actively buy goods and services in Maldivian
11 be selected by using convenience sampling method and cross-sectional survey will

0 ducted to gather primary data.

Maldives with the rise in use of mobile phones along with connection to internet
cen tremendous rise in online sales which includes various products such as clothes and
lly: imported from abroad. Hence this research will be extremely beneficial for small

csses that run online businesses which uses mobile advertising to sell their consumers. It
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