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Abstract

his research is mainly dedicated for discussion on influential factors in

no afion strategies for SMEs. With the deepening of economic globalization,
ernational market competition intensifies, which brings various innovation
ethods for SMEs that will continuously upgrade themselves in order to
.é.m:modate to changes on the market and alter our production and lifestyle
w and in the future. In the course of the rapidly changing environment,
_ 'u's'i'\}ie advantages of SMEs could be fully utiized so as to achieve
ﬁﬁov’éti‘bn strategies. Stable growth of SMEs could become one vital
idation in national industrial competitiveness within China. Along with
'ecbnomic environment, SMEs within China are faced with influences
Jinstitutional environment, coordination and flexibility as well as
ic _co.r'e capacity. By studying research questionnaires, it could gather
'ti..o'n on the environments during innovation strategies. Furthermore,
dapt more quickly and effectively, thus it makes proper adjustments
g b different environments. Therefore, the result of the research is
ficial in taking up the advantageous position within international markets
M )

or _s..SMEs, Innovation Strategies. Competition Environment
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Chapter 1

introduction

y from new economies, such as the internet. These advances brought

hanges to the global economy and corporate competition. The
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__uré.’:'t 1: Size and Growth Trend of SMEs in 2011-2018

Size and Growth Trend of SMEs in 2011

2013
s SMEs

based economic growth, equality of opportunities, creation of

novation strategies for SMEs is the eternal theme and motivation for
_Gbm'plishing corporate development, when SMEs are the important part in
mestic innovation system (Liu, Li and Zhang, 2012). SMEs make up the
Ik of China’s privately owned sector. At present, there are 3,650,000 SMEs
'h'd"'28,000,000 individually-owned businesses in China, accounting for 99.6%
T total enterprises within China (Huang, 2009). Earlier in 2004, there was

0% of employment population within China serving in SMEs which became

LINTERNATIONAL UNIVERSITY (2016)
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main channel for creating jobs (Cui, Khan and Tarba, 2016).More
portantly, China’s SMEs employ more low-income source of employment in
"oc;_rer regions. A case study illustrated that in a less developed region, the
velopment of the SME sector not only reduced poverty by expanding non-
gricultural employment but also increased farmer's incomes through
éﬁgthening their connections with external markets and creating new
economic opportunities for rural households. SMEs created nearly 60% of
' '.in China, while also accounting for 68% of China's total export value and
'p.or"is 69% of China's total import value, which contributed to 40% of tax
nue domestically (Chen et al., 2015). In addition, there is about 65% of
tents which are created by SMEs, while over 75% technological innovation
ved by SMEs, and over 80% new products are developed by them
Baskaran and Li, 2015). SMEs are flexible and able to rapid adapt new
e :n?o!_ogies. Besides, SME development is essential for simultaneously
orbing resource and re-employing workers laid-off or dispersed from the
:ufri'ng of the large enterprise sectors, so as fo minimize social
tions.SMEs further highlight the main body role and dynamic function in
e economic growth and-are becoming one sort of important power in
ymic development (Cordeiro and Vieira, 2012). SMEs make more
e_-"'contribution to our national economy and have become the crucial
'té___é in propelling reform in our scientific and technological system,
e_r_a_t:hg commercialization and industrialization of the scientific and
____l_pgical outcome, transforming means of economic growth and

easing economic benefits (Huang, 2009). Meanwhile, they are the

=

al source of motivation in enhancing our national independent

no.vative capability and economic growth (Liu and Gao, 2016.).

modern ecohomic activities, innovation has become the source of life for
___rprises‘and the key to success in market competition (Stonkut, 2015). Due
he market structure and the businesses own unique characteristics, SMEs
‘more in need of innovation strategies in order to be invincible in intense
market competition (Kasbi, 2013). They should not only enhance their
':Wpoint in technological innovation in terms of strategies, but make best use

of their advantages and bypass disadvantages, and draft strategic plan for

[INTERNATIONAL UNIVERSITY (2016)



duai establishment, self-growth, and development for the principal role

ket economy of SMEs in China, they are faced with more and more
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_;n'é'ss and fast development for SMEs in China could be accelerated,
s not only of great meaning but is also great guidance meaning in

eality, and is the expediency for the long-term development of SMEs (Zehir

nd Karaboga, 2015).

ht years, dwing to insufficient capitals, technologies, personnel guality
nd _'inanagement level, because large enterprise is enhancing their
etitiveness incessanﬁy by the modifying system and transforming, SMEs
t a disadvantageous position for they lack the policy advantage in
ition (Mazzarol, Clark and Reboud, 2014). Meanwhile, SMEs in China
a'. e of new opportunities and challenges. That is to say, it has become
: issue for SMEs in China in the age of knowledge economy
ding how to seize opportunities and rise to challenges (F’hah, et al.,
_ fhey want to win in this challenge, they must fully exert their own

gth""and create suitable corporate innovation sfrategic pattern (Yong,

search Objectives e

of this research is fo éeek the main factors that place influences on
v_a.tl_:fjn strategies of SMEs which account for crucial role and function
dern economy. Promation of development for SMEs in China not
Ips. reach the goal of economié growth but also benefits mutual support
:c_ts with large-scale ente;prises so that they could learn from each
terms of corporate innovation (Padoan and Arzeni, 2010). Along with
smg intense competition in front of SMEs and constant perfection of the
stic market economy, market competition environment has become the
slling force in boosting SMEs in increasing activities (Haro, Salazar and
eballos, 2012). For survival and development, SMEs could only access to
antages in the fierce competition environment by drafting suitable strategic
ovation for their own (Mansor and Sabri, 2015). To achieve the goal of this
earch, the following objectives will bring forth one structure for this
search.
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