TAN SRI ABDUL MAJID LIBRARY

INFLUENCES OF KOREAN WAVE

ON THE
INTENTION OF VISITING KOREA

IN GENERATION Y MALAYSIA

INTI INTERNATIONAL UNIVERSITY

MASTER OF BUSINESS ADMINISTRATION

Author: Mah Han Poh

Student No: !1 2001786

Program: MBADV MAMS

Subiect: MGT 79299 MBAD! Project

Supervisor: Assoc. Prof. Dr. Shaheen Mansori

Wy
Ethic Number: ¢cBUS/PGT/CP/02661 Bhic 20
MAR

Final Word Count: 18,843




STUDENT’S DECLARATION

i hereby declare that:

| understand the meaning of “Plagiarism” and “Inteliectual Property Rights” and

Ethics Related to the Pri/nciples of Academic Works.

This dissertation is hereby acknowledged as my own work and | have duly

acknowledged use of published and unpublished works of other people from the

. print, electronic and other media.

| am in possession of a copy of this document, which 1 can reproduce

o0 immediately if for whatever reasons, the original copy is lost or damaged.

N'ame : Mah Han Poh

Student ID  : 112001786

Signature

Date - 29 November 2016

INTI Infernational University (2016)




il

ACKNOWLEDGEMENT

First and foremost, | would like to take this opportunity to express my sincere

appreciation to those who had encouraged, guide and support me to complete

this research.

| would like to show .my deepest gratiiude to my supervisor, Associate
Professor, Dr. Shaheen Mansori. It is my honour which under the guidance of
Dr. .Shaheen with his brilliant ideas and values that had broaden my mind.
Without his patience, advice, responsible and generous sharing of valuable
knowledge and sources of academic researches, | could not accomplish this
project. Definitely through the meeting with Dr Shaheen, the knowledge and

| experience about marketing had been improved and it will beneiit for my future

option in my career pathway.

| would like to thank INTI International University, as well as the staffs in the

i

Faculty of Business, Communication and Law especially the Head of
| - Programme of MBADI, Mr. Salaar Farooq, the officer of MBA, Ms. Farah Afiqah
'-_énd other lecturers for their constant assistance and support during the study
_. S/ear that had been spending in this amazing university. | really feel thankful and
7 grateful with all the assistance | acquired from the university with the
; enhancement of the knowledge- at the same time improve the communication

 skills with different kinds of people.

i would like to thank to my family and friends for their help, support and
encouragement with all the wuseful and relevant suggestions and

recommendations which make this research completed on time.

Without the support and assistance of those selfless and amiable people that |
mentioned above, | could not accomplish this research. Once again thanks for

their willingness of helping and good luck to them in the future.

INTI International University (2016)




v

ABSTRACT

" Recently, Korean Wave had become one of the popular cultures through
globalization. The purpose of the study is investigating the relationship between
the influences of Korean Wave on the intention of visiting Korea in Generation Y
Malaysia. There is a limited literature review which is regarding the consumer
behaviour of Generation Y based on the influence of Korean Wave especially in

Malaysia.

According to Lee-Yook et al. (2014) that Korean Wave mainly refers to few
- predominant types to reflect the Korean popular culture which are television
. .drama series (K-drama), Korean popular music (K-pop), Korean idol group,
E.I:éctor and singer (K-artist) and Korean food (K-food). Korean wave had been
~ figured as West-centred globalisation and proved that the globalisation is a two-
way flow but not just only a one-way traffic (Yoon, 2016).

“The research methodology is used correlation which is a quantitative survey to
:study the relationship between the independent and dependent variables in
:f'é_'r_der to get the extent of the relationship whether the relationship exist. The
"Iféta collection had been conducted through online questionnaire and 250
{*_fespondents had been acquired with the snowball sampling method. From the
-_':’:'lf"esearch findings, K-pop is the only factor that unable to create the intention for
the Gen Y Malaysia for visiting korea. The K-drama has the highest influence
~“as a factor for attracting Gen Y for visiting Korea. Therefore, the hypothesis that
regarding the K-pop will create the intention for Gen Y Malaysia for visiting
Korea had been rejected. The rest of the factors will have a significant

relationship towards the intention for visiting Korea.

Key Words: Korean Wave, Intention, Visiting Korea, Generation Y, Malaysia
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CHAPTER 1: INTRODUCTION

/1.1 Chapter Overview

he Chapter 1, there are several scopes that will be discussed like
yackground of the study, problem statement, research objectives, research
quéstions, significance of study, scope of study, limitation of study, operational
cie ition and organisation of chapters. All of these will show the fundamental

ificance of the study. The scope of the study will conclude the context of the
arch topic like the focus of the research title, sample size, target of the
atién and so on. Besides, there will be some limitation will be faced by the
_s_garzch'er during the study for data collection and analysis part. The
_'er:af:idnal definition will discuss some important key words which will be used
equéhtly in the research. The last part of the chapter 1 will be referred to the
ari"':of the following chapters for the project. It will be a guideline for the
searcher to do her project and the organisation of the chapters may have

me changes when the researcher does her own works.

INTI International University {2016)



‘Background/ Rationale study

In tdday’s world, Korean Wave (“Hallyu” in Korean) has already become the hot
.;ssue and one of the popular cultures in recent years (Lee, 2015). Korean
e usually refers to the culture, language, music (K-pop), dramas & movies
n:d"food (Jang and Paik, 2012). Korean Wave has become a global sensation
ce the beginning of the 1990s and now the wave had been spread out to
rywhere in the world like the United States, Latin America, Europe, Middle
Australia and Asia (Lee, 2011). In late 1999, Chinese media first time
scribed the sudden surge in the popularity of Korean Culture as Korean Wave
- 015). The global emergence of the Korean Wave can be said as a
ral tsunami which can also describe and express in the way of exploding,
'pi'r'ig or vigorous of its products with the relevant popularity (Lee, Yum and
2014). In 2012, the Korean singer Psy with his hottest song “Gangnam
;_le;’ which acquired 2 billion views from YouTube of his official music video
a new period of huge influencing of Korean Wave to the world (Park,
015). The Korean dramas such as the most famous in the beginning of 2000s
ter Sonata” and “Autumn Fairy Tale” until the current hottest drama “You
c_eime from the Stars” and “Descendants of the Sun” also influenced the
_I:e_'f:'around the world want to understand more about the Korean Wave
Ite, 2016). By all the influencing of the area of the Korean Wave, it also
uences people have various types of behaviour when they choose to
___aée their clothes, shoes, cosmetics and others. Therefore, through the
earch, the factors of the Korean Wave are able to be found. There are many
. lars who had a different opinion of the age range of the generation Y, some
em said gen Y is started from year 1977- 1993, others may feel it should be
ed from 1980-1999. In this research, the Generation Y will be having the
range that is born between 1985 to 1999 (Lee, 2012) due to the reason of
e of them have just only entered the workforce or having several years of
he working experience at the same time they are the first batch grew up with
- the new technologies and used all the devices on everyday basis. Gen Y is the
-generation that will like to enjoy themselves due to the different mindset and

- perspective. Therefore, through the influence of Korean Wave, it indirectly

I.NTI International University (2016)



_'_ﬂ_ué'nce the behaviours of Gen Y such as purchase Korean products,
ctronic device and even create their interest for visiting Korea in the recent
___yéars. Hence, within the survey, identification of the intention of visiting Korea of

-;_Generation Y in Malaysia through the factors of Korean Wave will be conducted

Problem Statement

mergence of the Korean Wave through these 20 years has really brought
a'r'i__ous kinds of influences to the economy, social and the political. For
i_ance, in India, the Korean Wave only popular in India since the beginning of

48t century in North east India due to the popular cultural content of the
rea (Asem, 2014). This phenomenon can be called as the concept of the
_i_uféi hybridity in order to expand and continue the cultures of Korea in the
of India (Oh and Park, 2013). Culture is something that describes the
t way of life which express some useful values and meanings not only in
r learning but also in the organisations and individual (William, 1961). Most

he people still do not understand what is Korean Wave and with its results of

:Ia'ti:on is Malay and Malaysia also plays a leading role from 2003-2007 in
he -.-.WGr[dwide islamic community as chair of Organisation of the Islamic
Conference (OIC) (Cho, 2010). Malaysia as a various kinds of ethnic groups
also .had been developed with diverse way of thinking and modes of living due
o the successfully taken root of Korean Wave (Park, 2004). Therefore, the
K_qr_ean Wave usually aftracted not only ethnic-Chinese population in the region
e_yén though there is similarity between the Chinese and Korean due to the
_ inese pop culture had been established longer time than Korean Wave
(Chua, 2014). The elements of the Korean Wave which go through globalise
that can easily attract Malaysian due to the pretty landscape and scenery of

Tl International University (2016)



United States 117.2
2 !spain o 52

: Top 10 World Tourism Arrivals and Receipts

ce-_'.: rom: Statistics.unwto.org. (2016)

sm had been ranked as fourth as worldwide export category after fuels,
l_déls and foods at the same time it also ranks for the first in many
e_velgping countries (Associates, 2016). Therefore, the international tourism
_-'_bé said as the leading industry in the service sector and become of the
rgéét and greatest of the growing industries in this global economy (Baker,
0'.1;'3).Fr0m the Table 1, The World Tourism Organisation had been showed that
e’fé are 4 Asian countries which included China, Hong Kong, Macao and

hailand as the Top 10 of the tourists for visiting.

-INTI International University {2018)
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Cambodia 108 105

China 47 17

Hong Kong 12 13
india 62 52

indonesia . 81 50

Japan 25 9

So. Korea 31 29

iLaos 98

Malaysia 32 25

Myanmar 134

Philippines 86 74

| Singapore 10 11

Thailand 39 35
| Vietnam | 89 75

2: The World Economic Forum’s Travel & Tourism Competitiveness Index
Ranking

rce From: Statistics.unwto.org. (2016)

“rom Table 2, we can see that the ranking of the South Korea had been
mproved a little bit. However, the countries that around South Korea like Japan
and China obviously had attracted more tourists to visit throughout these 7
/ears. From the data analysis, the Myanmar had 51% growth, Japan grew with
_.2_9% and South Korea grew with 17% in 2015 compare to the previous year
‘(Statistics.unwto.org., 2016). From all the statistics supported, South Korea
seems like had a very strong competition with the countries around. Therefore,
he Ministry of Tourism in Korea wants to understand what the factors are for

the tourists for visiting South Korea. From my finding, it will help the Ministry of

NTI International University (2016)



