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ABSTRACT

Tourism industry is now recognized as one of the important industry which is
experiencing growth and able to survive in the midst of economic crisis. So many
countries are currently vying each other to promote their respective tourism
industries as one of tﬁe source country’s income, especially for Malaysian
government where the tourism industry has emerged as the country’s second
largest revenue earner after manufacturing. In 2013, there is about 97 million
Chinese tourists went abroad, which is the biggest outbound market in the world
an after 2012, Chinese travelers became the world’s biggest spenders, who can
bring more than $1,000 for the tourism destination. However, based on record of
arrivals from China in recent years, the growth rate shows a downward trend.
After incident of MH370, there are fewer Chinese tourists will choose the
Malaysia as their tourism destination. Therefore, the objective of this research'is
to get a better understanding on what Chinese tourists’ motivation towards
Malaysia as a tourism destination and how influence factors impacting on
Chinese tourists to choose the tourism destination. The influencing factors that
are implemented in. this research are Novelty Seeking, Stress Busting/Fun,
Achievement and Financial Incentives. Questionnaires are disseminated to 300
Chinese tourists who had a travel experience in Malaysia and several SPSS
software has been used to analyze the results. The results show that overall
factors have a positive influence toward choosing the Malaysia as the tourism
destination. Further recommendations and discussions of the resulis for further

research are also provided.

Keywords: Tourists’ Motivation, Malaysian tourism industry, Tourism Deslination
Choice, Novelty Seeking, Stress Busting/Fun, Achievement, and Financial

incentives
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CHAPTER ONE INTRODUCTION

Background

most researches said that the development of economy and progress of
'=sof¢;éty, tourism industry has been increasingly becoming an important role in
o_nt'_ﬁ.bution of foreign exchange earnings for most of country. Furthermore, with
lourishing of tourism industry, it will also provide much more employment
bbrfhnities for local people and also keep the rate of unemployment at the low
Meanwhile, to do better of the tourism in each country, it will bring more
vantages in contributions, like increasing the revenue, economic growth,
h_gs.,. investment and business activities. What's more, a good tourism
stry could bring more benefits for other industries, like transportation and

I (Hui, et al., 2007).

e data from the Tourism Malaysia in 2013, we could see there were more that

5 hﬁ__i:lfllion tourists arrived of Malaysia, which brought more than RM 65 billion

e'anwﬁiie, the estimation of Federal Government revenue of Malaysia will be
e _ﬁan RM208.6 billion (MINISTRY OF FINANCE MALAYSIA, 2012). It
lic: '_:tés that the revenue of tourism industry has played an important role in the
antribution of GDP for Malaysian government where it occupied about one third
f the government revenue. So that in order to attract more attention of tourists
rom the world, Malaysia has increased its effort to let more and more people to
100se the Malaysia as th‘e tourism destination by organizing various events

-such as F1 in Sepang and other promoting ways of attraction.

Based on data from the TOURISM MALAYSIA from 2003 to 2010, we could

'easiiy find out the figure of tourists travel to Malaysia has shown a declining

INT! International University (2014)



12
swih' of tourists visit (TOURISM MALAYSIA, 2014). Therefore, in order to

'Void the decline and wants to reverse this situation, the government has
ndertaken some ways to attract some tourists’ attention, such as enhancing
ties and services, international influence, updating the hardware etc. All
ese actions can be ascribed to the external factors for the tourism industry of
: "ysia. Actually, to investigate the factors from the tourism will be more

enefit to build top ten of the world tourist destination for the Malaysia.

me: previous studies examined the factors of influence tourism destination
"t'he tourists, all studies reported there is some relationship between some
efl a.l':'factors of tourism and destination attractiveness. This study was
nductea the Chinese tourists in Malaysia. As we know, the tourism of China
an earth-shaking changes and expansion over the past few decades, which
!Eldé__s the tourism in domestic and travel on abroad. Currently, with the growth
to r.|s.t.é travel abroad, China has been the largest for overseas travel (Wanli,
&):'Although the tourists of China have become the most potential market in
____rld and much more literature reviews of tourism study the tourism market
:,- there are a few empirical studies to examined Chinese tourists,
ially to investigate their tourists’ behavior. In the past, the majority of
e .on the relationship between the choice of destination and tourist's
ioral intention was surveyed in the western countries and all the findings
:__Id.not apply all for the Chinese tourists. So that the main contribution of this
tu’dy could enrich the literature of visitors by examining factors which impact the
hoice of tourists’ destination from the Chinese tourists. Meanwhile, this study
':__iE'l_'coIIect the data from a popular tourist destination --- Malaysia, known among
lalaysia as a great resort, especially in winter. As a tropical country, Malaysia
‘lies in the southern east of Asia. The awareness of Malaysia from Chinese
ourists, they just know the label of Malaysia---Twin Tower and one famous

“city-—-Malacca. Actually, Malaysia has abundant tourism resources, like its

INT} tnternational University (2014)



13
gnificent beaches (e.g. Redang, Langkawi), historical city (e.g. Malacca,

P éng) and tax haven (Langkawi). Therefore, how to attract more Chinese
sts to choose the Malaysia as the prefer tourist destination and enhance the
a aréness of Malaysia will be a big project for the Federal Government of

Maléysia, especially in the present, which the accident of MH370 missing.
1.2 Problem Statement

Undoubted that the growth of economic globalization, competitions among

e _erpr'i'ses have already changed from the original tangible resource like
duct; cost and so on turn to soft targets as well as the overall competition.
while, with the development of the world economy, the tourism has grown
rapidly, so that the competition between different tourism enterprises
ased more fiercely than before, especially in some hot substantial increase

ourist destination countries or popular regions.

Figurel.l: Number of Chinese overseas Travelers and expenditures

ber of Chinese Overseas Travellers and Expenditures
Ty, LOOE-20T2)

Exprerrvelitnaress (LFSLY foa) mir
e Do, of OBEnesse Trawaebless (ebesd i 31+

prlal gy
Bocrarg e Ml el Terurisen Crrgyacrication: The Boiiing Socks Analysis

_ Source: (Galvez, 2013)
n 2013, there are more than 94.3 million Chinese traveled abroad, up 17.3%

(Wanli, 2014), Meanwhile, based on the Figure 1, we could see that since 2003,
_international tourism expenditure by Chinese tourists has increased almost

ivefold with the number of Chinese travelers growing from 20 million to 83
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2013

Year Arrivals from China (Million)
2007 0.57

2008 0.62

2009 0.61

2010 1.03

201 1.73

2012 1.37

2013 1.24

eanwhile, Thailand has become China's Second-biggest tourist destination,
ébt the US. In Thailand, they have a great the natural landscape and unique
culture product -- Thai Shemale and much more important is that the popular

'im ‘Lost in Thailand” had provide a free advertising for the Chinese.

_ Furthermore, compare with the performance of tourists from China in recent

NTi International University (2014)



