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ABSTRACT

This study aim to examine the structural relationship between social influence, brand

name, functionality, complexity, and cost level with tablet buying decision in Klang

385 respondents are selected randomly to answer the questionnaires, questionnaires
cdhsists of Section A, which designed as nominal scaie, and Section B are designed as
f[v" " point likert scale. SPSS and Smart PLS are employed to test the significance of the
: ult. Study show that brand name is the strongest factor that affecting people buying
blet i |_n Klang Valley.

This s'tudy contributes significantly to government, corporation (manufacturer) as well as
;r__a_dividual researcher. This study especially contribute to manufacturer who should
m hasize on their brand name in advertising as to be well positioned in consumers’

_nd when consumer making the decision to purchase and own a tablet.

study provides valuable insight regarding consumer guying behavior toward tablet
_ IS not much cover in Malaysia’s literature. The lesson can aiso be applied in other

untrles for marketing tablet.

Keywords: Tablet, Klang Valley, Social Influence, Brand Name, Functionality,
omplexity, Cost Level




ACKNOWLEDGEMENT

M_cj""'over, | would like to thanks to the entire lecturer who taught me in my MBA
rning career, it is not only beneficial in my dissertation, but it also benefit me a lot in
urrent workpiace.

rom that, as the journey of the research taken quite some time, therefore, | want
_:-'to my parents, friends, course mate as well as colleagues who give me the

:'urégement and support throughout the process of this research.

Phang Juinn Zhi
7" April, 2014




DECLARATION

he_i:".eby declare that this research project entitled "A Study on Factors Affecting the
rest of People Buying Tablet in Klang Valley” submitted to INTI INTERNATIONAL
IVERSITY is of my own effort except for those summaries and information of which

ources are clearly specified.

2014 Phang Juinn  Zhi




of Contenis

T OF ABBREVIATION ....... ettt e e e e e e e e et e s e e e e et e oo e e e iii
p't'er1 TIHrOQUCHION ..o e 1

Research OBJectiVe ..., 6

NIficance Of the StUAY ..o e 7
IGNIfICANCE 10 ACATEMIA .......ocviveieiieeee e e 7
Si'gnificance tO INAUSEIY (oo, 7

. IgNIficance 10 gOVEIMIMENt ..o e 8
ation Of the SIUAY ..o e 8

€ OF the STULY......coiii e 9
OGraPhiC fOCUS ....eoiiiiiti ittt 9

AMNPIE FOCUS. ...ttt 9
:-‘R_ésearch MELNOAOIOGY ..o e 9
HiNE OF RESEAICH........oiticiicc e, 10
apfer 2. LIterature REVIEW.........oooueeeeeeeeeeeee e 12
-._.Q.EChapter SUMMEIY 1.t e m e ee e ees oo 12
onsumer buying behavior ProCess ... 12
heoretical background...........oo.i i 15

. .1 The Technology Acceptance Model (TAM) ........coovv oo 15
2.2 1N0Vation DIfUSION THEOrY (DT oo 16

2.3 Extending of Unified Theory of Acceptance and Use of Technology (UTAUT 2} 18
:'_2-3 Hypothesis Development........c..c.o.oo oo 19
2.3.1 Social INFIENCE ..o e 19



2 Brand NBIME ¢t e e sttt ee et 20
BIFUNCHONATTY ..o e 22
4 COMPIEXIY ..eivvreeieti ettt 23

5 COSE LEVEl ...vcvrecercrrrrr e ssses s 24
THEOTEHCA! FTAMBWOTK ... e eovvoeessesseeeesoeeeeeeeeeeeees oo oo oo 26
_p:_’:fe:' 3: Research Methodology ...t 27

Habter SUMMATY ...ttt ettt ettt s et et et et ee et et e e e, 27

8SEAICN DBSIGN ..ot e sttt 27

SECONAAMY DAIB.........eoceo oo er et s e 34

aZCb’Ilection PIOCEAUIE ...ttt ettt e e ee e, 35




pendlx ......................... e e e e e .80

- Project Ethics Form ... e cern. 65
: Ethics Approval Notification............... e O URRURRR .90
: Project Paper Log.........ccce.... e S ROURSPRURORRI ¢ ¥4
. Initial Research Paper Proposal ................... e et er e aan e 100

S TUItN REPOI . .coiviii e e e 113




Worldwide Device Shipments by Segment {Thousands of Units)
Diffusion of innovation attributes and examples

Research Design Blueprint

Questionnaires design for section B

Respondents’ Profile- Gender

)

Respondents’ Profile- Age

3

Respondents’ Profile- Education
Respondents’ Profile- Income

Descriptive Statistics

Factor loadings (bolded) and cross loadings
Discriminant validity of variable constructs
Reliability measurement

Path coefficients and hypothesis testing

Hnternational University (2014)



Qultline of every chapter

TAM

UTAUT 2

Consumers’ Purchase Information Sources
Research Model

Snapshot of Sample Size Calculator

Structural Model Results

-
AN
e
-
A

T k]t_erq_ational University (2014)



o' 'ABBREVIATION

Association of South East Asian Nations
Economic Transformation Program
information and Communication Technology
Kuala Lumpur

National Key Economic Areas

Personal Computer

Perceived Ease of Use

Performance Management and Delivery Unit
Partial Least Squares

Perceived Usefulness

Structural Equation Models

Statistical Package for the Social Science
Technology Acceptance Model

Theory of Reasoned Action

Theory of Planned Behavior

United States

Unified Theory of Acceptance and Use of Technology

Word of Mouth

t_ernational University (2014)




Chapter1: Introduction

Chapter Summary

h‘apfér one begins with research introduction. The worldwide tablet and Malaysia
_e_:_rharket trend are describe and discussed in this chapter. Besides that,
bI’eHﬁ statement are also identified and discussed. Subsequently, it follows by
ch questions and research objectives. Furthermore, significance of the study,
h and scope of study as well as outline of every chapter are also presented
stipart of Chapter 1.

listory of tablet

computing is highly demanded in the last decade. Technology
ancement of mobile and computer allow users to meet their computing needs

é_"re, anytime. With the success of desktop, it drive the demand of laptop,

use keyboard and pointing devices such as external mouse. It leads to

Mmmobility, therefore, it lead to the idea in the development of tablet which can

- INTI International University (2014)




ovide the functionality of a computer as well as the mobility and freedom of data

blet aim at gaining market share slowly but steadily. Tablets have been to niche
et since 2002, the biggest boost to the medium came with the release of

rcial tablet in the fall of 2002, The initial concept of tablet first started in the
980 was largely based on the idea of highly portable devices eliminating the

d and allowing users to input data computer with their own handwriting.

ts do well in bridging the gap between the paper and digital worlds. It is use
cross area such as education, business, government and many more

obility, portability, and easy note are the main elements.

Background of tablet market in Malaysia

re coming to the age, it had been explore for a long journey, longer than
ght think, it reach the moment that friends start talking about it, more
ntly, owning it and using it. This is what happened to tablets. Alan Curtis
rri'pUter scientist and one of the handfuls of visionaries said that, “The best
predict the future is to invent it’, “Technology is anything that wasn't around
you :'were born”, “If you don't fail at least 90 percent of the time, you’re not
:_hlg'h enough.”, he is the most responsible for the concept which have
I'e_'__'d personal computing forward over the past thirty years, and the most
table one (Greelish, 2013). Kay is known for the Dynabook, the old version of
able suite hardware, software, programming tools services which would add up

_ lo the uitimate creative environment for kids of all ages.

lets are used by the old and the young, for business, leisure, in the home, on
train plane, and in the office. Tablets is an arguably, just like PC and
SMartphone, it is potentially to change people lives. It could be the future of

able computing, make PC and notebook unnecessary for many. People

INTI intemationat University (2014)




radays are much demanded, nobody will buy devices that does not match their

dard f living is improving as well; especially urban areas which are facing fast

oping and booming with an increasing bigger and faster cash flow. Many

rij-':en ICT and various other ICT communications. (IDC, 2012)

-2_(__)_'11, in line with the introduction of ETP, Malaysia tablet market has seen a

lgn Cance and amazing growing speed which affect the notebook and traditional

ith the introduction of tablet in market, it killed the notebook and traditional PC

rket. Apple’s iPad gets most of the credit for that, most of the people think tablet

INT! International University (2014)




