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Abstract

Jamic banking had been operated in the world for around four decades and it
has become one of the fastest growing industries. While having the term “Islamic’
b_aﬁking, Islamic banking operates their businesses using the rules and principles
f.Sharia’h. Due to the increase in housing development projects, the application
""o"using loan increases as well. As both conventional banks and Islamic banks
ff‘er.._he housing loan products, some researchers pointed out that customer in
_ Eéyéia are satisfied with the housing loan provided by the Islamic banking
. h_ll_e:_.other researchers commented that customers in Malaysia are not satisfied
Islamic housing financing. Therefore, the objective of this study is to find
hat are the factors that influence the customer satisfaction of Islamic
ising loan in Malaysia. Quantitative method will be used while 250
ueétlbnnaires will be distributed to the respondents in public area such as banks
feteria. The respondents are of individuals that are 18 years and above
ad or currently taking housing loan in Islamic banks. Of the 250
‘questionnaires distributed, 220 were completed and returned. The data will be
_'_'using SPSS software version 20. Factor analysis and Reliability testing
beﬁ.“coﬁducted to test the validity and reliability of the questions before
é_d__ ng in analyzing the data. In order to check the relationship and
|__ﬁ._c_an'_(':e of the independent variables to the dependent variable, correlation,
'égression, and multiple regression analysis were used. The results
ted"'but that service quality, product quality, trust, and perceived value will
nﬂuence the customer satisfaction of islamic housing loan in Nilai. On the other
| "ehglon has tested to have no relationship with the customer satisfaction of
L housing loan in Malaysia. Recommendations like trainings, 10 minutes
eue system, competitive products, and penalties for miss selling staffs can be
one'_:' by Islamic banks while government can encourage more of Islamic banks

0 be established in Malaysia.
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had been operated in

e one of h_ei_-faé_fest growing

fid with a total estimated assets of around USD 300 billion. In
-'thatr'POIla:jd-ahd Samers (2007) also commented that there are about

of the -Iéla_mpc' institutions are now operating in countries that do not have

.IN'i:':E International University (2014)




ing ag‘atnsl’c”c';onventional banks as the products and services they

imilar.: 'hen-_préducts and services tend to be quite similar, it all

sati_sféCtion that will determine the performance and

e e
.

ura e slims fo pa'rii'cipate in economic
vestments. (Khishada and Wahab, 2013)




