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ABSTRACT

; _Env;roﬁiﬁént deterioration issue is a prominent phenomenon globally. The background of the

fudy overing the environment experiencing a reversion and the situation is geiting worse.

Th effects “of such environmental issues have not only affected the climate changes,

aiﬁféfcéts, natural disasters as well as individual lifestyle. One of the significant wastage

'i'é};_-_tbontributed to environmental deterioration is caused by the not biodegradable plastic
g. iﬁd\%_}ever, plastic bag wastage issues soon arouse public awareness and persuade people
"to behave green at every aspect, from the working environment to housing. This study

nsists of the after effect of the “No Plastic Bag Day” organized by Malaysian government

| ._:d.l:lCiI’lg the deterioration effect brought about by plastic bag.

ority of the studies have only examined the phenomenon of the plastic bag ban in

abroad.: ’fhérefore, the unveiling of “No Plastic Bag Day” by the Malaysia government

:- p'r_oyldés an opportunity to examine the phenomenon based-on Malaysian perspective.

Th 'purpdée of this research is to investigate on Malaysian values, awareness and attitude
towards “No Plastic Bag Day”. It also investigates how this event changes the consumers’

b’_éh”a\'fiéf every Saturday. This research is based on the quantitative research approach. The

dy. Wlll analyze 250 respondents from around the Klang Valley for over a period of 2

nths The ﬁsing of EnViroﬁmental Behavi'(‘)r {theoretical lens) will be analyzed from

difféfe_r_lt perspective and it will revolve around the literature review.

thls research, PLS modeling approach and SPSS (frequency distribution, descriptive
analysis, reliability analysis and multiple regression) will be used to analyze for investigating
the awareness level Malaysian have concerning “No Plastic Bag Day” policy and which of

the factors influence the most in environmental behavior development.

The empirical analysis using PLS unveiled that Ecoliteracy, Perceived Behaviors and
Subjective Norms have a significant relationship to environmental behavior development.

The awareness and perception towards this event is significant as well.

Key Words: Pro-Environmental Behavior, Ecoliteracy, Theory of Planned Behavior, No
Plastic Bag Day




CHAPTER I

INTRODUCTION OF THE STUDY

ﬁ'-_d_dﬁ_ction

apte :one sets the tone of this study by presenting the general background vis-a-vis
vnoninental deterioration, “No Plastic Bag Day” and environmental behavior. Of explains

the 'rpose of this research — to examine the role of “No Plastic Bag Day” in shaping

an'.s environmental behavior in the Klang Valley area, and then it states the problem
'.ts' research questions, research objectives, significance of study, and the research

respectwely
Ba g_r_o’ﬁnd of the Study

e obe is experiencing a deterioration of its environment caused by the over consumption
of atoifél_;osources as well as the increasing solid waste from certain unrecyclable products
plastlc etc. Environment deterioration is often linked with the rapid growth in the
"'y, mdustrlal development and urban lifestyle, (Haron, et al., 2005). In another words,

1d1ty of development and economic growth has increased solid-wastes. Consequently,

mor: and ‘more problems adding to environment deterloratlon become prominent. One
possﬂ)le way to arrest the slide is through education or increasing the public env1ronmonta1

hess Government, businesses and the pubhc play different but essentlal roles in

ducmg environmental deterioration and enhancing the public environmental awareness,
] 2009). This three partics are the core groups which have huge influence towards the

public environmental awareness.

;Wi'thout doubt, there are government or NGO such as The United Nations Environment

Pfogram (UNEP) created with the aim to provide future directions towards the education on
eﬁvironmental protection and on evaluation of governmental efforts in environment for
environmentalism, (Quick, 2012). According to UNEP research, economies are experiencing
rapid development. However, many are still not concern about environmental problems due
to the lack of knowledge and awareness of how environmental deterioration could affect their
wellbeing. In contrast, the reason why hybrid cars and energy-savings LED light is popular is
due to the attention being emphasized on these products. As people start to understand, get

educated and be aware, therefore, they target awareness, (Quick, 2012). Hence, green
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become more important as chatlenges and prospective grow. Firstly, the
ment will pressurc global corporations to design and implement a sustainable green

uch as green marketing, green supply-chain and green branding, (Chan, et al., 2012).

ated .ea:rlier that plastic bags also named as carrier bags, plastic grocery bags, and single-
- use bags is one of the root causes to littering and pollution, (Taylor, 2012; Sincoff, 2012;
1¥1s '2008) The first plastic bag was invented during 1957 to pack sandwich then become
ommon for use as plastic shopping bags after two decades, (Waverly, 2008). Carrier bags
wen mtroduced for retailers to provide value added service to customers; for convenience of
rs to carry their groceries. However, the rapid increases in plastic bag usage have
ed '::.f_'destructlve impact. Reuse, reduce and recycle have been planted into consumer
t .:f:educe the wastage and disposal of plastic bag because it is not biodegradable. Or

_ fi')ags soon will jeopardize the future.

n ronmental Deterioration & Plastic Bag

...ag has become a crucial topic of debate in recent years due to the relative
Vit nﬁ;ental impacts of such plastic bag and its efficacy, (Gooi, 2010; West, 2010). For the

: decades, the plastic bag was widely used in our daily life due to its convenience, for

dowed with huge threat to the environment. To date, it is estimated about 1 trillion of

sl_ngle plastic bag needs at least one thousand years or even longer to break down.
__-Iy;""the harmfulness of plastic bag is not only limited to the environment but also pose

C Zog{cal issues. According to a research conducted by US Envirosax, every year there will

_.‘oe apprommately 14 million of tress cut for plastic bag production, (Envirox, 2012).

_ 'e'environmental consciousness of reducing plastic bag usage is increasing due to the
-:_.vanous campaigns and education programs, (Gooi, 2010). Corporations are embracing green
. 'marketlng into practice and also assembling eco-label products due to growing in
environmentalism among consumers, (Wustenhagen & Bilharz, 2006). Body Shop is one of
the more prominent si gniﬁeant company that declare that they are moving towards “corporate
environmentalism” where their sales representative’s often ask the client whether have need

of a paper bag, (Montoro et al., 2006). Essentially, citizen plays the key roles in acting green.

INTlinternational University
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Plastic Bag Day” in Malaysia

ia government is also aware of the plastic bag issues. In conjunction with events to
'e enwronment organized by NGO, the government started to implement similar

: well as initiatives to increase the awareness of going green amongst the public,

et al::, 2012) The Penang state government was the first that launch the *No Plastic Bag
ampalgn every Monday during July 2009. Due to its effectiveness, the campaign was
=xten @dg_"ffom one to three days, to include Tuesday and Wednesday. Selangor launched its
ePlas;ti'_(.::?Bag Day” every Saturday during January 2012, (Ling, 2010). Subsequently, the
-Cipzifﬁt;o_uncils in Sarawak and Sabah announced the same campaigns. The central idea to
ﬁ'(xj'.Plastic Bag Day” campaign was to reduce the usage of plastic bag within a
éﬁéd_.of time. Concurrent with the green marketing concept; stakeholders such as

t, "'pohcy makers, consumers and the busmess owner are key intimates in the

gn fo reducing usage of plastic bag.

ntloned in the previous section and studles practlces of going green among Malaysmn
11'.3'con31dered weak due to many reasons, (Ramayah et al., 2010). The ma}orlty of
ume'rs' will either brmg a recyclable bag for grocery shopping durmg Saturday or choose
shbp on the said day. Customers are key players to hypermarket and in (,onjum,tlon
th the campaign, customers actually have the responsibility of bringing their own
cla_ble bag, yet, again, Malaysian were cited as lack of such practices in their daily -
utlne, (Haron, et al., 2005; Ooi, et al., 2012). Therefore, there is debate as to whether
stomers should purchase on Saturday by bringing their own recycle bag or choose to
i :'_Er.::ffs_'.hase groceries on other days. This has brought-up another issue; will the implementation
Of "‘No Plastic Bag Day” affect the sales performance. Thus, the consumers’ perception and
.:'practxce in Klang Valley should be studied in-order-to investigate th1s Again, understanding

the development of environmental behavior is crucial.

O T N

There is very limited study on the effect of “No Plastic Bag Day” towards environmental
behavior development. One of the many reasons is that the event was just unveiled a few
years back, thus the campaign is still considered a recent issue. Additionally, the available
research in Malaysian context is limited as well; as majority were those researches conducted
based on developing countries. For instance, Villareal and Feigenbaum argued that the plastic

bag ban in Los Angeles has negatively affected the sales performance and employment,
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rreal & Feigenbaum, 2012). For those reasons, the purpose of this thesis is to determine
éffécts of such ban and to uncover the awareness level of going green in Malaysia.
Addltldnally, the study also sought to determine if the consumers’ shopping behavior has
aff __tg;d;-‘purchases at stores that offer plastic bags. And so, this study is intended to narrow
m studies on environmental behavior among Malaysian, by looking at factors that

ffoct the development of environmental behavior.

tesearch Objectives

yre objective to this study is to examine the impact of “No Plastic Bag Day” campaign
¢ development of consumers® environmental behavior in Klang Valley, Malaysia.

quent sub objectives are:

0 examine the awareness and perceptions of consumers in Klang Valley area
owards the “No Plastic Bag Day” campaign;

xamine the influence of Personal Attitude towards environmental behavior

evelopment.

SR
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v examine the influence of FEcoliteracy towards environmental behavior




Themam purpose of this study is to examine how Malaysian perceives the plastic bag ban
and how Malaysian would behave during “No Plastic Bag” day. This rescarch will be carried
_'<_'.=_;términe consumer awareness and perception towards “No Plastic Bag Day” as well.
tt)faig'df 250 respondents within Malaysia Klang Valley area will be interviewed using
:'ded questionnaire. The choice on Klang Valley was because of the campaign
hed during January 2012 and for its denser population of 7.2 million, (Department of
alaysia, 2010; Economists Intelligence Unit, 2012). Further, both urban and rural
il ".".be covered for added reliability. Urbanization in Selangor is relatively higher

 with the other states, (view figure 1).

» focus will be hypermarket customers in Klang Valley area, the consumers’
g_nd environment behavior will be towards “No Plastic Bag” day. The unit for
wﬂl be set as customers of hypermarkets such as Giant, Jusco, Tesco, Urban Fresh
'ld:_Storage within Klang Valley area. Questions will be centered on how they
pl tic bag banned as well as to what extent their awareness towards environmental
biend together w'ith their behavior. Finally, the research will be underrtaken' by

:‘_c_e_i ive research approach with structural equation modeling téchmque.
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1ce of Study

search will be essential to a few parties: The findings of this study will be useful to
emics ._ﬂiat arc pursuing further research on the issue of environment behavior as such
afé'-i:éclcing in Malaysia. Firstly, the existing research on environmental behavior
nt in Malaysia is rare and the conceptualized research done on other developing

'GUid be different with Malaysia. Therefore, this research should benefit future

» event “No Plastic Bag Day” has unveiled for nearly 1 year and therefore
ht that it might be a good opportunity to evaluate public’s awareness and
wards the event. Lastly, in taking a step toward filling the gap, this study has
amework for environmental behavior development which suit to Malaysia. The
ill also aid policy makers and the government in making changes to “No Plastic

and other campaign which are related to green marketing. Lastly, the results from

11 also help hypermarket to understand the factors and perception of consumers

result in their purchase behavior.
Limitations

_sc?yer_al limitations identified within this study. Firstly, this‘ study will only be

. the Klang Valley area 'd,ué to time constraints and district barrier. Klang Valley
a:_gﬁge population and is being coined as one of the significant region in Malaysia,
_i_'_(:‘;"annot be taken to represént the whole of Malaysia. This could probably be unfair -

ation of the perception throughout Malaysia.

~ the 250 respondents will not be able to represent the whole Klang Valley citizen (7.2
_populations) according to Department of Statistics Malaysia (2010). It is probably

ustify the assumption based onty on 250 respondents, as most statistical test requires

Lastly, analysis technique and other variables being mentioned by other scholars will not be
: -'iﬁcluded in this study, namely marketing techniques which influence consumer behavior,
willingness, intentions, moral issue and habits which might affect the development of

consumer behavior. This is due to work load issue and time constraints.

!NTI International University

PoODDTH

UL MAIID LiBRaay




