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Abstract:

This project studies the importance of online advertisement and implementation a
platform for INTI University to advertise all necessary advertisements and events.
The project further develop by categorize the advertisement into category and
different type to manage each kind of advertisement from different sources. The
purpose of the project is to allow the students and staffs of INTI University can have
a platform to share their advertisements and reach the purpose of advertising. Next,
this particular platform allows the users can share their advertisement’s templates
which mainly are pictures for designing purpose. The main function that the website
will perform is the management of the advertisements which will sort out the
advertisement automatically accordingly to date and time of uploading. Other than
that, the website allow the users to upload their template and allow to share with
others which means others users are possible to download the template from the
website for their own purpose which mainly is designing purpose. Next, the website
will sort the advertisements base on the date and remove the outdated. --
advertisements so that it is always updated. Following on, there will be a list of
suggestion title of advertisement suggest to the user based on their user type which
suit them most. The main target users of this particular project are obviously for the
students and the staffs of the University to encourage them to advertise their events

", and get information from there too. The admin of the system will have to approve the

advertisements content after the system verifies the user type to avoid spam and
improper advertising. Other than that, the parents of the students who wish to know
more about the University can also know more about this University through this
website by more interacting and more details information other than hardcopy and
brochure. In conclude, this project will help the users to reduce their time and effort
of finding information and advertising events and create a platform to increase the
interaction between staff, students and the public.
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Abstract: -

This project studies the importance of online advertisement and implementation a
platform for INTI University to advertise all necessary advertisements and events.
The project further develop by categorize the advertisement-into category and
different type to manage each kind of advertisement from different sources. The
purpose of the project is to allow the students and staffs of INTI University can have
a platform to share their advertisements and reach the purpose of advertising. Next,
this particular platform allows the users can share their advertisement’s templates
which mainly are pictures for designing purpose. The main function that the website
will perform is the management of the advertisements which will sort out the
advertisement automatically accordingly to date and time of uploading. Other than
that, the website allow the users to upload their template and allow to share with
others which means others users are possible to download the template from the
website for their own purpose which mainly is designing purpose. Next, the website
will sort the advertisements base on the date and remove the outdated
advertisements so that it is always updated. Following on, there will be a list of
suggestion title of advertisement suggest to the user based on their user type which
suit them most. The main target users of this particular project are obviously for the
students and the staffs of the University to encourage them to advertise their events
and get information from there too. The admin of the system will have to approve the
advertisements content after the system verifies the user type to avoid spam and
improper advertising. Other than that, the parents of the students who wish to know
more about the University can also know more about this University through this
website by more interacting and more details information other than hardcopy and
brochure. In conclude, this project will help the users to reduce their time and effort
of finding information and advertising events and create a platform to increase the
interaction between staff, students and the public.
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To gather and analysis the system requirement through
several fact finding methods.

To investigate the functional and non-functional requirements
of the proposed system.

To document the analysis and produce a details report
for the proposed System’s functions.

To analysis all of the findings earlier and report produced for

Purpose
%
Page v of 261
Objectives: Date of
Completion
To study and evaluate the current advertising method and October 20,
the scope of advertising as well as the current available 2010
advertisement in INTI University.
To produce documentation on a problems and weakness
of the current advertising method using by INTI
University and the result of the analysis with proposed
solutions.
To investigate on the usefulness, efficiency and to what October 22,
extend information is spread through advertisement against 2010
students and the staff in INTI University.
To produce documentation on the investigation carried
out and also the resuit of analysis.
To come out with a review methodology to study the system November 5,
requirements. 2010

November 12,
2010

November 19,

the development of the proposed web-application under the 2010
particular environment and circumstances.
To document the analysis and produce Requirement
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Specification for the proposed Software.

¥

6 To design the web application on the Requirement February 11,
Specification document by using appropriate tools. 2011

To produce a design of the web-application from low-
fidelity to high-fidelity in term of user interface and

design the flow of the website in term of logical steps.

7 To d_'evelop the web-application by using appropriate tools March 4, 2011
and appropriate programming language based on the design.

To produce the coding of the software using appropriate
web-programming language.

8 To choose an appropriate testing method or testing flow and April 5, 2011
carry out system testing. “

To produce a test glaﬁ and details report on testing of
the web-application.

o

9 To gather feedback of the web-applications with promised April 11, 2011
functionality by exposing the developed web-application to
potential users.

To produce a report on the assessment and
documentation of recommendation for improvement.

10 To add, modify and conclude the written documentation on April 18, 2011
the finalized proposed system to meet the anticipations of the
design. To create a written documentation on the '

finalized proposed system and kept for references and
produce the completed and edited final project report (2

hardcopies and 2 CDs).
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